ELNORA CUNNINGHAM, MBA
602-908-2743 ▪ elnoracunningham@gmail.com ▪ LinkedIn ▪ Phoenix, AZ
MARKETING EXECUTIVE
Driving Global Digital Initiatives to Expand Markets & Raise Revenues
FUTURE-FOCUSED, ANALYTICAL MARKETING LEADER known for an ability to leverage relationships to attain and exceed target outcomes. Determined, passionate manager expert in conceiving and executing results-producing digital promotion strategies.  Detailed, experienced negotiator skilled in maximizing opportunities within the scope of marketing regulations. 
Driving $ Millions in Revenue    Engineering Results-producing Digital Marketing Strategies 
Collaborating Companywide to Achieve KPIs – Ensuring Voice of Customer Messaging

PROFESSIONAL HISTORY
U-HAUL INTERNATIONAL |www.uhaul.com
Director of Operations, Preferred Moving Services (2023- Present) 
As the Director of Operations, I spearheaded comprehensive strategies to optimize operational efficiency and enhance overall performance of SAAS companies that provide electronic digital move-in and move-out services. Leveraging my expertise in logistics and process optimization, I have designed and implemented day-to-day operations, digital processes, reporting and billing rules.

My responsibilities encompassed overseeing various facets of the company's operations, including logistics coordination, and quality control. I implemented strategic initiatives to enhance productivity and ensure seamless execution of moving services.

Skills: Business Strategy · Customer Acquisition, AdTech, Business Development · Online Advertising · Search Advertising · Executive Management · Corporate Development · Team Building · Leadership · Analytics · Online Marketing · Mergers & Acquisitions · Strategy · Digital Marketing · Presentation Skills · Customer Relationship Management (CRM) · Project Management

Director, Social Media Marketing (2016 – 2023) 
I shaped and executed a comprehensive digital strategy to optimize brand positioning across various digital channels. My focus included implementing data-driven decision-making processes, leveraging actionable insights, tracking KPIs, and providing regular reports on marketing campaign effectiveness.

In a leadership capacity, I managed a team of 20 digital media specialists, analysts, and managers, fostering team building and mentorship. Additionally, I successfully oversaw a $1-3 million digital media vendor partnership.

Utilizing a diverse range of channels such as paid and organic posts, blogs, videos, and ads on platforms like Facebook, Instagram, LinkedIn, Twitter, and YouTube, along with press releases, search ads, and targeted emails, I reached and engaged specific audiences.

Under my direction, the Social Media Department experienced substantial growth, transforming into a multi-million-dollar revenue-generating unit with an annual yield of $5 million.

I remained vigilant about industry trends, regulations, and compliance requirements in digital media, providing strategic recommendations and innovative approaches. I also implemented a storytelling focus in visual paid and organic content promotions, resulting in a 10% Year Over Year (YOY) increase in industry share of voice and a 20% YOY boost in engagement.

Skills: Online Advertising · Search Advertising · Executive Management · Ad Tech · Team Building · Leadership · Analytics · Online Marketing · Mergers & Acquisitions · Strategy · Digital Marketing

Director, Local SEO Listings Management (2009 – 2023)
Pioneered the launch of U-Haul's Listing Management division, overseeing 23,000 locations and 80,000 online profiles, generating $300 million annually through direct listing management solutions.

Ensured precision in location information and enriched online profiles with robust SEO content across search engines, social platforms, review sites, mobile apps, and navigation systems.

Delivered significant year-over-year increases: website visits (192%), revenues (182%), conversion rates (44%), engagement (107%), and media views (78%).

Skills: Business Strategy · Online Customer Acquisition · Business Development · Ad Tech · Passionate about work · Executive Management · Public Speaking · Team Building · Local Search · Digital Marketing

Director Advertising (2002 – 2009)
I successfully managed a substantial $60 million advertising budget, demonstrating proficiency in financial oversight and resource allocation. Leveraging my negotiation skills, I secured significant cost savings, achieving up to $10 million in annual savings through the establishment of strategic, multi-year promotional plans with both U.S. and Canadian digital and print publishers.
My leadership extends to orchestrating cross-functional teams, fostering collaboration among diverse stakeholders, and providing strategic direction to achieve organizational goals. I am adept at translating business objectives into impactful advertising campaigns, consistently delivering measurable results.

VP Operations | PRIORITY STAFFING (2000 – 2001)
Revitalized Marketing, Sales, Business Development, and Account Management functions to reshape the brand strategy.

Led the overhaul of sales, business development, account management, and marketing initiatives following the brand strategy redefinition, resulting in substantial growth in new business and enhanced company profitability. These efforts contributed to a notable increase of $20.3 million in net income.

Oversaw operations in Denver, CO, Tempe, AZ, and Dallas, TX.
Possess additional experience as Commodity Manager, Procurement with CenturyLink. Details on request.
EDUCATION | PROFESSIONAL DEVELOPMENT | TECHNOLOGIES
Master of Business Administration (MBA), UNIVERSITY OF PHOENIX
Bachelor of Arts (BA) Liberal Studies, UNIVERSITY OF WASHINGTON
Digital Audience Studies: ASU WALTER CRONKITE SCHOOL OF JOURNALISM & MASS COMMUNICATION
Technologies: Microsoft Office, Google Analytics, Content Management Systems (CMSs), Adobe Photoshop, SEMrush, Conductor, Hootsuite, Brandwatch, Sprinkler, WordPress

